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Extension programme Report: The Expositio Mercatus Mercantorum  

 

The B.Voc Professional Accounting and Taxation Department of EMEA College of Arts and Science 

conducted an extension program at Mahogany Park, EMEA College of Arts and Science, Kondotty, 

on March 26, 2024. The program, titled "The Expositio 

Mercatus Mercantorum: Where Trade Comes to Life," 

aimed to help participants understand the importance of 

buying and selling goods and services. It is particularly 

beneficial for small-scale industries and Kudumbashree 

groups in the nearby area. 

Overview: The extension program aimed to help nearby 

production units and MSMEs understand how to buy and 

sell goods effectively and efficiently. 

Activities: An exhibition showcased various products 

used in our daily lives. Companies that set up stalls at the 

expo included Fulva, Kudumbashree, Palliative Pilikkal, 

Ability Foundation for the Disabled, a soap company, and 

others. A sale of products manufactured by Micro, Small, 

and Medium Enterprises (MSMEs), Kudumbashree units, 

and palliative units was also conducted at the expo. The 

extension program mainly focused on: 

Job Creation: Trade creates jobs by opening markets for businesses. 

Increased Production: Access to larger markets encourages higher production levels. 

Variety: Consumers gain access to a wider variety of goods and services. 

Innovation: Exposure to new products and technologies fosters innovation. 

Efficiency: Competition from foreign producers encourages domestic producers to become more 

efficient. 

Lower Prices: Increased competition can lead to lower prices for consumers. 

 

 

 



 

 

OBJECTIVES OF THE PROGRAMME 

• Compliance with Regulations: Adhering to regulations helps avoid penalties, fines, and legal 

issues that can negatively impact a business. 

• Product Protection and Safety: Proper packaging protects products from damage during 

transit and storage, ensuring they reach 

customers in optimal condition. 

Additionally, accurate labelling provides 

essential information about usage, 

handling instructions, and potential 

hazards, enhancing consumer safety. 

• Brand Identity and Differentiation: 

MSMEs need to understand how 

packaging design and labelling contribute 

to brand recognition and differentiation in 

competitive markets.  

• Supply Chain Efficiency: Knowledge 

of packaging materials, sizes, and labeling 

requirements can streamline supply chain 

operations for MSMEs. Properly packaged 

and labeled products facilitate inventory 

management, warehousing, transportation, 

and logistics, reducing costs and 

enhancing efficiency. 

• Risk Management: Properly packaged 

and labeled products reduce the risk of liability and product recalls due to inadequate 

information or safety concerns. MSMEs can mitigate risks associated with product quality, 

safety, and compliance by investing in effective packaging and labeling practices. 

• Market Size and Growth: Assess the current market size and historical growth rates. 

• Market Segmentation: Break down the market into segments (e.g., by product type, region, 

customer type). 

• Supply Analysis: Analyze production capacities, sources of supply, and key suppliers. 

• Demand Analysis: Understand consumer behavior, preferences, and demand drivers. 

• Trade Routes: Map out major trade routes and transportation methods. 

• Logistics Efficiency: Evaluate the efficiency and challenges in logistics and supply chain 

management. 

• Economic Indicators: Examine relevant economic indicators such as GDP growth, inflation, 

and exchange rates. 

• Political Environment: Assess the impact of trade policies, tariffs, and international trade 

agreements. 

 

 

 

 



 

 

OUTCOME OF THE PROGRAMME 

• Improved Compliance: MSMEs help businesses understand trade regulations, leading to 

better compliance with local, national, and 

international standards. This reduces the risk 

of legal issues, fines, and penalties, promoting 

a more secure business environment. 

• Enhanced Product Quality and Safety: 

MSMEs can improve the quality and safety 

of their products. They help protect 

Kudumbashree products during transit and 

storage, while accurate labelling provides 

essential information to consumers, 

minimizing safety hazards and risks. 

• Increased Brand Recognition and 

Differentiation: MSMEs learn how to 

optimize production, which contributes to 

product identity and differentiation. By 

implementing effective product design and 

marketing strategies, they can enhance brand 

recognition, attract consumers' attention, and 

differentiate themselves from competitors. 

• Boosted Sales and Market Presence: A 

program focused on trade equips MSMEs 

with the knowledge to create packaging that 

resonates with consumers and effectively communicates product benefits. This can lead to 

increased sales, improved market presence, and enhanced competitiveness. 

• Streamlined Supply Chain Operations: Understanding packaging materials, sizes, and 

labelling requirements helps MSMEs optimize supply chain operations. Properly packaged 

and labelled products facilitate inventory management, transportation, and logistics, leading 

to improved efficiency and cost savings. 

• Comprehensive Overview: Gain a thorough understanding of the current state of the market, 

including market size, growth rates, and segmentation. 

• Consumer Behaviour: Insights into consumer preferences, buying patterns, and demand 

drivers. 

• Historical Trends: Recognition of long-term trends in the market. 

• Emerging Trends: Identification of new and upcoming trends that could impact the market. 

• Cyclical Patterns: Understanding cyclical patterns and seasonal variations in trade. 

• Efficiency Analysis: Evaluation of the efficiency of current supply chains and logistics. 

• Improvement Opportunities: Identification of areas for improvement in logistics and supply 

chain management. 

• Cost Savings: Recommendations for cost-saving measures and strategies. 

• Economic Indicators: Assessment of how economic factors such as GDP, inflation, and 

exchange rates affect trade. 

                                                      

RANDOM SNAPS FROM THE PROGRAMME                                                   
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